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george g - Systems-Focused Designer & creative technologist. Exploring UX, AI and product

5+ years 
 

across 3 continents

building 
products & experiences

you’ve seen some of my work on

PAGE2LEADS

George/Portfolio/Web/ intro

I‘m George, a senior designer 
based in Bangkok

I bridge UX, strategy, and emerging tech to design tools and services 
that are emotionally resonant, ethically grounded, and behaviorally 
intelligent.



Currently, I help develop websites, apps and creative campaigns for 
some of the best businesses in South-East Asia

This portfolio focuses on 3 projects;
 Logo & UI design 
 Product design 
 Brand design 

for Kamol hospital in Bangko
for Page2Leads, a SAAS in Indi

for Knomad Spock, a poet in the United Kingdom
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Creative direction End to End UI UX Technical Writing Branding

Before this, I worked with brands and startups across three continents — from 
enterprise platforms like VMware and Yara, to product launches in sustainability, 

commerce, and education. Whether prototyping new tools, simplifying 
complexity, or embedding emotional nuance into AI UX, I’m driven by the 

intersection of systems, creativity, and care.

Measure, refine and develop based on feedback

create components and design systems

build and maintain libraries

organise workshops

organise brainstorming sessions

rapid prototyping

see what works
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Here’s how i add value

 Streamline design processe
 Simplify and solve user problem
 Empower team members with clear 

documentatio
 Building for engagement and revenu
 Future-proof design for emerging 

trends & tech

understand project goals

understand users

understand the competition
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Here are a few things 
I've done recently

next
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Product design for Page2Leads 
Chrome extension
Email SAAS to capture leads from any webpage by converting email addresses into valuable 
business contacts effortlessly, enable effective lead generation

Product Designer

India

Web App

Figma

page2leads

Background
Email SAAS to capture leads from any webpage by converting 
email addresses into valuable business contacts effortlessly, 
enable effective lead generation

I contributed to the product launch by studying the existing 
platform with the objective of optimizing user experience. The 
process broadly fell into four (4) stages

 Product analysi
 Competitive analysi
 User experienc
 Interface design
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Studying similar products in the industry 
revealed insights regarding useful and 
redundant features. The team paired this 
stage with user testing and feature 
comparisons ensuring that all the information 
was backed by valid data.

Through multiple stakeholder meetings with the 
product owner and developer, we studied the 
user journey with the goal of decluttering the 
interface, improving messaging, reducing drop-
off rates, and keeping the UI delightful.
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High level information architecture
Email SAAS to capture leads from any webpage by converting email 
addresses into valuable business contacts effortlessly, enable 
effective lead generation

Through multiple stakeholder meetings with the product owner and 
developer, we studied the user journey with the goal of decluttering the 
interface, improving messaging, reducing drop-off rates, and keeping 
the UI delightful.



We had to walk backwards from the product owner’s ideal expectations 
for the experience. This revealed certain parts of the existing platform 
that could be improved.
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Handling difficult moments
Creating an optimal experience required dealing with contradictions 
such as multiple leads and lists. Some of the questions included

 Can a lead exist in multiple lists at the same time
 Where do deleted leads and lists go
 How do we notify users about duplicates?
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Every decision was crafted to guide users smoothly through each step of their 
journey, seamlessly connecting interactions across the website and web app. The 

resulting solution harmonized user objectives, such as lead nurturing, with 
essential business targets, including conversion and retention.

Full case study on georgesketch.com
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Logo and UI design for Kamol 
Cosmetic Hospital

Senior UI Designer

Bangkok, Thailand

Web & mobile

Figma WordPress Elementor
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The core product problem
context

Background
Kamol hospital are Specialists in world-class aesthetic and gender-
affirming surgery, combining expertise, innovation, and compassionate 
care

The challenge: Legacy brand and User interface needing a facelift for 
improved brand relevance, search engine ranking, usability and 
conversion

Goal: Create a modern solution that matches the hospital’s world-class 
reputation and inspires confidence in users

Unique advantage: Leverage Kamol hospital’s rich track-record, 
customer testimonials and existing social proof

The core product problem

Content & Copy Clarity Issues
 Excessive Text in multiple sections 

overwhelm and may deter users from 
engaging further

 Ambiguous Messaging may not convey 
the benefit or unique value proposition of 
the hospital clearly.

Content & Copy Clarity Issues
 Excessive Text in multiple sections 

overwhelm and may deter users from 
engaging further

 Ambiguous Messaging may not convey 
the benefit or unique value proposition of 
the hospital clearly.

Mobile Responsiveness & Scalability 
Concerns

 Potential Responsiveness Issues
 With extensive content and detailed 

footer links, responsiveness on mobile 
might be compromised, potentially 
impacting usability and readability.

Trust & Credibility Enhancements
 Lack of Prominent Testimonials

 Testimonials are visually muted. Enhancing their 
visibility with clearer typography or user photos 
can increase trust and credibility

 Accreditations Visibility
 Accreditation logos appear small and compressed, 

reducing their impact as trust signals.

recommended improvements

What we had to do
 Enhance the primary CTA buttons for better visibility and clarity
 Simplify and clarify textual content: use concise, benefit-oriented 

copy
 Standardize and upgrade imagery for professional, authentic visuals
 Refine visual hierarchy, using clearer typography and spacing
 Streamline footer navigation to improve readability and ease-of-use
 Enhance testimonial prominence to increase user trust
 Ensure mobile responsiveness is robust, especially given the amount 

of content.

These adjustments will significantly improve user experience, readability, 
conversion rates, and overall professional impression of the landing 
page.

Visual Hierarchy & Layout Issue
 Weak Visual Hierarchy led to low contrast and messagin
 Small, subtle CTA Buttons don’t stand out clearly, 

potentially reducing conversions
 Inconsistent Typography Consistency reduces readability.
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approach

How do we begin?
Our approach closely aligns with the Double Diamond Design 
Methodology combined with a structured End-to-End UI/UX Design 
Workflow.

 Research & Ideatio
 File setu
 Branding updat
 Brand Strateg
 Low fidelity desig
 High fidelity desig
 UI desig
 Test, handover & dev

This structured approach is common in enterprise-level design, 
ensuring clear phases for stakeholders and a comprehensive 
transition from concept through development.

approach

Background
 Enhanced Visual Hierarchy: Clearer headline and Better 

positioning of CTA button
 Concise and Impactful Copy: Textual content is more focused 

and concise, reducing visual clutter and improving readability. 
Value proposition is clearly communicated

 Improved Imagery & Visual Consistency: Visual content now 
feels more cohesive and authentic with a more cohesive and 
professional look

 Better Navigation & Accessibility, with each section delineated 
effectively for easier scanning and navigation

 Trust & Credibility Enhancements: Highlighted accreditation 
logos with better visibility, enhancing trustworthiness

 Testimonials and staff images better emphasize authenticity and 
personal connection.

This redesign significantly enhances the overall clarity, 
professionalism, and usability of the website.
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The redesign significantly elevates the landing page's user experience and overall 
aesthetic, focusing on clarity, trustworthiness, and conversion optimization. It 
aligns user needs more closely with business objectives, resulting in a more 

engaging, credible, and user-friendly interface.
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Brand design for Knomad Spock & 
Samatar Elmi
Knomad Spock (Samatar Elmi) is a mixed-race creative whose poetry has been widely 
published in the United Kingdom

Brand Designer

England

Web & Print

Adobe
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next
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I am grateful for your time.

Curious? Need deeper insights? 

Get in touch let’s chat.


contactmrgeorge@gmail.com


